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Taste of Ethnic LA:
How to market your community’s assets?

Bill Karz



• Getting to know the neighborhood
• How People Find You
• Places of Interest & Demographics
• Obstacles or Opportunities
• Key Takeaways

Overview:
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• Ethnic communities can be intimidating for 
outsiders. Make neighborhoods accessible by 
showing them the first step.
• Coupons/Incentives (meet the person to explain the 
story)
• Each restaurant has a story
• Facebook & Social Media are useful to tell your 
story and make it less intimidating (imagery and talk 
about the ingredients)

Getting to know the neighborhood:
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• When you open an ethnic restaurant, your biggest 
critics are the people of your ethnicity
• Uniqueness is hard in opening a new business
• Creating events can offer your business the 
opportunity to stand out
• Reciprocity goes a long way

Getting to know the neighborhood:
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How people find you:
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How people find you:
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How people find you:

Taste of Ethnic LA:
How to market your community’s assets?



How people find you:
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Places of Interest & Demographics:
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Thai Town

Places of Interest & Demographics:
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Obstacles or Opportunities:
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